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Abstract 
 The aim of this article is to enable an understanding of sustainable entrepreneurial culture which is of vital 
importance to secure a sustainable financial market. This serves to explain the meaning of sustainable entrepreneurship 
followed by its characteristics and its significance. The linkage with the corporate social responsibility is also explained to 
evolve the development of the enterprises. The implementation of the managerial practices at the three levels of individuals, 
organization and market is explained. By providing an overview on the facilitating factors for responsible managerial on 
the entrepreneur side it gives a better understanding of how sustainable entrepreneurial practices can be implemented and 
practiced. Finally a conclusion is derived based on the discussion. 
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Introduction  

 Due to the huge financial crisis in 2007 there has been a huge metamorphosis in the financial 

system. It was found that the main cause of this turbulence was the dominating objective of securing 

fast profits with high leverage neglecting sustainability. The financial system not only comprises of 

investors but also entrepreneurs. So there is a need to contribute to sustainable financial markets by 

bringing together entrepreneurial and financial research. At this point sustainable entrepreneurship 

gains importance. 

 Sustainable entrepreneurship deals with the transformation of society towards a more 

environmental, social and economic equilibrium through sustainable entrepreneurial orientation. So 

it mainly focuses on “green entrepreneur”, “social entrepreneur” and “sustainable entrepreneur”.

 Green entrepreneurs build their business with environmental concern as their foundation 

seeking a competitive advantage. This model of business blends entrepreneurial goals with a 

successful economic return at the same time minimizing the negative impact on environment.

 Social entrepreneurs assign the utmost priority to the creation of social value, with economic 

value creation only being a necessary condition of economic viability. So this business model 

combines both social values with utilitarian economics. 

 Sustainable entrepreneurship is characterized by sustainable managerial practices through 

innovation and creating value. It involves an understanding of both the investors and entrepreneurs 

to establish a sustainable financial system. It considers corporate social responsibility as an 

important strategic issue. It is evolved due to the need to integrate environmental, social, 

sustainable and economic activities. Sustainability refers to the promotion of social integration, 

nurturing societies that are characterized by safety, stability, justice, promoting human rights, 

diversity, equality and securing livelihoods. 

 

 



Two Day National Conference on "5s FRAMEWORK OF ENTREPRENEURIAL DIMENSIONS: SIGNIFICANCE,  

STIMULUS, STRATEGIES, SYNERGY AND SUCCESS" 

 

 

 

 22 
Department of Commerce, School of Management, Pondicherry University 

Objectives of the Study 

1. To give an idea about sustainable entrepreneurship. 

2. To bring out the characteristics and significance of sustainable entrepreneurship 

3. To highlight the approaches of sustainable entrepreneurship. 

 
Characteristics of Sustainable Entrepreneurship 

 Innovativeness is the primary requirement advocating creative measures and encouraging 

experiment and testing process. 

 Proactiveness is an important quality whereby the company is willing to anticipate and react to 

changes in future. 

 Entrepreneurship requires a certain amount of risk and uncertainty. 

 Integration of sustainability into the business strategy, enable companies to respond to the 

uncertainty of their environment and adapt to their strategic orientation. 

 Companies have to focus on strategic orientations to reap benefits. 

 Companies have to evolve the sustainable managerial practices at the individual level, firm level 

and contextual level. 

 
Significance of Sustainable Entrepreneurship 

 It is the need for fundamental transformation in order to reduce the detrimental environmental 

and social impacts created by unsustainable business practices. 

 Its main focus is to endow resources with new value. 

 It involves the togetherness of economic, environment and social motives with the internalization 

of fiduciary, stewardship and moral responsibilities. 

 It focuses on socially desired products in a socially desirable manner. 

 Its attention to distinctive area of enquiry and resolving problems marks its importance. 

 
Linkage of Corporate Social Responsibility and Entrepreneurship 

 Corporate Social Responsibility policy functions as a self-regulatory mechanism whereby a 

business monitors and ensures its active compliance with the spirit of the law, ethical standards and 

national or international norms. It refers to the ethical principle that the organizations should be 

responsible for how its behavior might affect the society and its environment. A business needs a 

healthy, educated workforce, sustainable resources and adept government to compete effectively. 

For society to thrive, profitable and competitive businesses must be developed and supported to 

create income, wealth, tax revenues and philanthropy. 

 Entrepreneurial orientation of the businesses is regarded as a predictor of the successes of the 

corporations. It has a significant influence on the performance of business and creates a value. It is 

directed to augment the economy on a macroeconomic level through the creation of wealth. It also 

encourages and facilitates the degree of competition. The action the firm takes in response to 

environmental pressures can be shaped by the entrepreneurial strategies it adopts. 

 
 

https://en.wikipedia.org/wiki/Norm_(sociology)
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Approach of the Sustainable Entrepreneurial Orientation  

 The sustainable entrepreneurship is led by an entrepreneur who carries out managerial 

sustainable practices through innovation and by creating value. The influencing factors exist at 

individual, organizational and contextual levels which are explained below. 

 
Individual Level 

 Under this, the individual entrepreneurs are value driven and the enterprises functions on those 

individual values. 

 Based on the values a sustainable entrepreneur commits themselves and their firms to an effort 

towards and unique, outstanding and competitive position. 

 They communicate to establish a more long-term focus and ensure an effective leadership. 

 It involves a more ethical style of decision-making. 

 Individual entrepreneurs display an increased level of persistence. 

 
Organizational Level 

 Sustainable enterprises ensure sustainable entrepreneurial orientation on a formalized and 

integrated basis. 

 These kinds of enterprises are characterized by certain types of control systems and procedures. 

 It involves the elements of proactiveness, innovativeness and risk – taking. 

 The entrepreneurship literature emphasis on how liabilities of smallness and resource constraints 

in firms can be mitigated through social capital. 

 This makes social and financial networks particularly important for access to diverse set of both 

tangible and intangible resources. 

 A connection of these services provides access to capital, low-cost support services and 

infrastructure that enables entrepreneurs to share ideas and resources with each other thereby 

strengthening the entrepreneurial culture. 

 Entrepreneurs have to be able to influence opinion leaders and key factors to get out more out 

their capability for establishing powerful relationships. 

 This kind of relationship development between internal and external partner helps the 

sustainable entrepreneurs to be on the cutting edge of the market. 

 
Contextual level 

 This has an important influence on the success of the firms. 

 The environment in which the firm operates is important for the firm’s success while 

implementing the entrepreneurial project. 

 Attaining opportunities at the intersection of sustainable development and entrepreneurship is a 

major challenge for organizations throughout all the levels at global, regional and local levels. 

 An increase in the perceived value of sustainability is an important factor companies consider to 

make the decision to act more sustainably. 

 An increase in customer perception can be linked to an improvement in terms of reputation. 
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 The profit generating potential for the enterprise and its stakeholders justifies the risk involved in 

the creation of social value. 

 The contribution of socio-economic development is seen as being enabled by a potential change 

in the environmentally and sustainability oriented thinking of sustainable firms. 

 Activating and mobilizing key actors within a community can also contribute to change in 

consumer mind-sets the enterprises and surrounding environments. 

 
Conclusion  

 This article provides a literature about the identifying factors that facilitate responsible 

managerial practices. This is very important to create a need to develop a sustainable financial 

system. The responsible managerial practices at individual, organizational and conceptual level 

have great value. At the individual level the nature of practices ensures a sustainable 

entrepreneurial orientation. At the organizational level the focus is on ethical dimensions to develop 

close relations with external and supportive partners. Attention is also required to research on 

developing close relationship between corporate ethical practices and corporate ethical 

performances. So an in depth analysis is required to find the linkage among environmental, social 

and sustainable business. It is of vital importance to explore and compare their respective 

expectations from each other, joint goals and drivers of perceived risk on the way to develop a more 

sustainable financial system. 
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