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Abstract 

 Women in India have had a long history of playing second fiddle to men. Time haves changed and the nation has 
moved ahead. Today, women stand shoulder to shoulder in many professions but this number is still negligible. There is a 
slow but steady revolution in the rural areas as compared to a contrasting scenario in the metropolitan cities. The SELF-
Group movement had made remarkable progress in various states of India but still much needs to be done. This is a critical 
study in ascertaining the status and functioning of such group so as to redesign policies and practices to facilitate 
empowerment of women. 
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Introduction 

 No country can progress if half of the population is left with residuary functions and subsidiary 

status in work participation. Subordinate status for women with low level of literacy, skills and 

income earning capabilities is a base in society that seriously hampers social and economic growth 

and overall progress in mankind. Denial of equal participation, access and control of productive 

resource had placed women as unequal partners in development process. Welfare of society 

disadvantaged women constitutes the central focus of the problem. Compared to 1990’s, in 2000’s 

there is considerable growth in the male: female ratio. The size of female population increased to 312 

lakhs in 2005. 

 The Tamil Nadu corporation for development of women Ltd, 1983 aims at empowering and 

uplifting the economically downtrodden women, undertake marketing activities for products 

manufactured by them and encourage them to form SELF HELP GROUPS by giving training and 

extending credit facilities, The Mahalir Thittam started in 1997-98 is directed toward capacity-

building of poor women in rural areas through SELF HELP GROUPS. 

 
General Responsibilities of SHG Members 

 Every member of a self –help group by nature must be having some leadership qualities. The 

others may not understand the hidden qualities of leadership among their members. For an 

interaction among the members of the SHG there is no necessity for the members to be educated or 

wealthy. Among the 12-20 members in each self help groups; there exists a harmony. Dignity and 

respect in society have also come their way after their joining the group. By this, the members 

exchange new ideas, create awareness in society, help the poor families by morally supporting 

them. After reading the booklet provided for being a member they not only develop one-self but 

also aid in the progress of the society. Given below is the description of what the self-help group 

must do after getting this information booklet. 
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 Members, who know how to read, can select a chapter and read aloud in meeting and discuss it 

among the other members. 

 Gathering information in their area 

 Discussing issues of the gathered information in the next weekly meeting. 

 Planning about how to solve the problem. 

 Taking into account the magnitude of the problem faced, the following points can act as 

guidance as deemed necessary. 

 Creating general awareness – organizing cultural activities, general body meeting, and 

exhibitions. 

 Meetingthe respective families and counseling them 

 The Panchayath, village council has to be informed about the proceedings and take necessary 

actions. 

 Respective officials can be met to implement the necessary actions. 

 

SWOT Analysis of SHG’s 

Strength of SHG’s 

SHG’S are able to face challenges courageously; have established very good report with the 

banks and government offices; are able to represent the problems of the community; have learnt to 

work as groups; have confidence and experience in managing activities. 

 

Challenges of SHG’S 

 The challenges for the women SHGS include the inability to spend quality time with their 

family and for the other household chores. Resistance from the family members in joining the group 

and attending meetings. 

 

Opportunities of SHG’S 
 It is an opportunity for the women to 

interact, meet the government officials, bank 

officials and others, an opportunity to save 

and lend, to acquire information, meet the 

immediate expenses, to improve the facilities 

to satisfy the basic needs. 

 

Threat of SHG’S 

 The societal pressures prove to be an impediment in the development activity and the political 

pressures are inevitable while contesting for elections. 

 

Review of Literature 
 Researchers (Mehta & Mehta, 2011) explained the word entrepreneur very beautifully 

described as someone who aims to bring innovation and thus maximizing profits through it. It also 

emphasized that rural women constitutes a significantly large proportion of our Indian population. 

If developed properly and given favourable environment for entrepreneurship, it can bring robust 

changes to our society and Indian economy as a whole. 

 
Figure 1 Mahalir Thittam – A Woman – Centric  

Approach to Development 



Vol. 6              Special Issue 5      April 2018          ISSN: 2320 - 4168 

 

 

 

 

 37 
Shanlax International Journal of Commerce 

 MS. Rashmi Gopinathan, (2010) in his paper highlighted how women entrepreneurship is 

having an impact on families and found that majorly the respondents were married. It also 

highlighted that assets and the value associated with those assets depicts the financial condition of 

the family and the need for setting up personal enterprise depends on that. 

 
Objective of Study 

 To study the Self Help Groups 

 To describe the organizational structure and functions of the self-help Groups 

 To examine the social empowerment of women through SHGS 

 To examine the problems SELF HELP Groups in Tamilnadu 

 To explore future strategies and to suggest measures for the better management of Self Help 

Groups  

 
Hypotheses 

 Having identified the objectives of the study, the following hypotheses have been formulated 

and tested during the period of study. 

1. There is no significant relationship between location and income 

2. There is no significant relationship between location and product 

3. There is no significant relationship between education and income 

4. There is no significant relationship between education and product 

 
Methodology 

 The type of research used in the study is Descriptive Research Design. The sampling technique 

used for this study is Judgment (Purposive or Deliberate) sampling. The survey was restricted to 

only those SHGS who were very active and reported at the Chennai office regularly. The sample size 

covered 50 SHG’S who are spread through different locations in TamilNadu, which was so chosen 

for researchers convenience. The sample size for the study is shown in the following Table 

 
Sample Size for Survey 

Data Collection 

 The researcher depended heavily on primary 

data. The required data were collected from the 

representatives of various Self-help groups in various 

areas of Tamil Nadu. The study was conducted 

during the period January – March 2018, through a 

structured interview schedule, which was prepared in 

consultation with government officials from the Tamil 

Nadu Corporation for the development of women (Guindy and T. Nagar Offices). 

 
Limitations 

 The survey was conducted based on the time that the respondents could spare amidst their 

schedule. 

S. No. 
Geographical Areas  

(Districts) 
Number of  

SHGS 

1. Cuddalore 23 

2. Villupuram 9 

3. Trichy 5 

4. Thiruvarur 8 

5. Kumbakonam 5 

 Total 50 

Source: Primary Data 
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 The findings of the study cannot be extrapolated to other regions of Tamilnadu or other states in 

India. 

 The policies and practices of the SHG movements may change in the future which in turn 

would influence changes in perceptions, expectations, and empowerment of women members. 

 
Analysis of Data 

 The data collected have been analyzed through the application of advanced scientific statistical 

tools such as chi square test and percentage analysis. 

 
Age Group in SHGS 

Age Number of People Percentage 

18-30 5 10 

31-40 20 40 

41-50 22 44 

50 Above 3 6 

 
Income through SHGS 

Income Through SHG Number of People Percentage 

250-500 12 24 

501-750 21 42 

751-1000 14 24 

1000 Above 3 6 

 
Products Made 

Products Number of People Percentage 

Handicraft 21 42 

Tailoring 10 20 

Food Items 4 8 

Shops/Exports 7 14 

Cosmetics/Chemicals 8 16 

 
Educational Level of Members 

Education Number of People Percentage 

SSLC and below 26 32 

11th -12th 15 30 

Degree 4 8 

Uneducated 5 10 

 

Who Motivated 

Motivation Number of People Percentage 

NGOS 32 64 

Family 8 16 

Friends 4 8 

Other SHG 8 16 
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Findings 

 The social and economic status of women was improved through the SWHG approach 

 The NGOS offer their helping hand to these SHG’S 

 Women feel empowered just by being part of their own group. 

 More than 60% of women are above the age of 40 

 More than 66% of women are educated up to 12th and earn a higher income. 

 
Summary of Chi Square Inferences 

Relationship Remarks 

Relationship between age and salary Ho rejected 

Relationship between education and product Ho accepted 

Relationship between location and product Ho rejected 

 
Conclusion 

 The SHG’S should get more funds from the government in order to develop women in the 

fields. 

 The government should conduct training programs, which teaches new product and will help in 

increasing income. 

 Repetition for SHG’S should increase. 

 Women should be able to bring out their best for getting more benefits from the Government. 
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