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Abstract 

 Women entrepreneurship is a key element of 
growth and development prospect for all counting 
and it is most relevant to tradition counting . 
women are equally competent in running business in 
spite of many hurdler. This paper describe about 
the prospects of entrepreneurship of women 

students who undergo business in vaniyambadi 
town.100questionnaire were distributed to women 
student entrepreneur and attempt made in this 
paper to highlight the prospects of student women 
entrepreneur. 
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Introduction 

 Entrepreneurship has been defined differently depending on and in tune with the changing 

ethos of socio-economic reality. Nowadays, greater importance is being ascribed to women 

entrepreneurs as a part of policy by government and other agencies. Women represent 50 percent 

of world’s population and account for two third of total working hours. They received about ten 

percent of the world’s income and own less than one percent of the world’s assets. Against this 

backdrop, women entrepreneurs need a special treatment as they have to fight against heavy 

odds and belong to the largest disadvantaged group in the country; (Vinze, 1987) 

Entrepreneurship has traditionally been defined as the process of designing, launching and running 

a new business, which typically begins as a small business, such as a startup company, offering a 

product, process or service for sale or hire. 

 

History of Women Entrepreneurs 

 Before the 20th century, female operated small businesses as a way of supplementing their 

income. In many cases, they were trying to avoid poverty or were replacing the income from the 

loss of a spouse. At that time, the ventures that these women undertook were not thought of as 

entrepreneurial. Many of them had to focus on their domestic responsibilities. The term 

entrepreneur is used to describe individuals who have ideas for products and/or services that they 

turn into a working business. In earlier times, this term was reserved for men. 

 Women became more involved in the business world only when the idea of women in business 

became palatable to the general public; however, this does not mean that there were no female 

entrepreneurs until that time. In the 17th century, Dutch colonists who came to what is now 

known as New York City, operated under a matriarchal society. In this society, many women 

inherited money and lands, and through this inheritance, became business owners. One of the 

most successful women from this time was Margaret Hardenbrook Philipse, who was a merchant, a 

ship owner, and was involved in the trading of goods.  

 In the 1900s, due to a more progressive way of thinking, and the rise of feminism, female 

entrepreneurs began to be a widely accepted term. Although these female entrepreneurs serviced 

https://en.wikipedia.org/wiki/Business
https://en.wikipedia.org/wiki/Small_business
https://en.wikipedia.org/wiki/Startup_company
https://en.wikipedia.org/wiki/Small_business
https://en.wikipedia.org/wiki/Entrepreneur
https://en.wikipedia.org/wiki/Matriarchal
https://en.wikipedia.org/wiki/Margaret_Hardenbrook_Philipse


Vol. 6                  Special Issue 5               February 2018                 ISSN: 2320 - 4168 

 

 
33 | P a g e  Shanlax International Journal of Commerce 

 

mostly female consumers, they were making great strides. Women gained the right to vote in 

1920, and two years later, Clara and Lillian Westropp started the institution of Women's Savings & 

Loan as a way of teaching women how to be smart with their money. As society progressed, 

female entrepreneurs became more influential. With the boom of the textile industry and the 

development of the railroad and telegraph system, women such as Madame C. J. Walker took 

advantage of the changing times. Walker was able to market her hair care products in a successful 

way, becoming the first African American female millionaire. Carrie Crawford Smith was the 

owner of an employment agency opened in 1918, and like Madame C. J. Walker, sought to provide 

help to many women by giving them opportunities to work. 

 During the Great Depression, some of the opportunities afforded to women took a backseat 

and society seemed to reverse its views, reverting to more traditional roles. This affected women 

working in business; however, it also served as a push to those involved in the entrepreneurial 

world. More women began to start their own businesses, looking to survive during this time of 

hardship. In 1938, Hattie Moseley Austin, who had begun to sell chicken and biscuits after her 

husband died, opened Hattie's Chicken Shack in Saratoga Springs, NY. 

 During WWII, many women entered the workforce, filling jobs that men had left behind to 

serve in the military. Some women, of their own accord, took these jobs as a patriotic duty while 

others started businesses of their own. One of these women was Pauline Trigere, who came to 

New York from Paris in 1937, started a tailoring business that later turned into a high-end fashion 

house. Another woman was Estée Lauder, who was working on the idea for her beauty products 

which officially launched in 1946, a year after the war ended. When the war ended, many women 

still had to maintain their place in the business world; because, many of the men who returned 

were injured. 

 The Federation of Business and Professional Women's Clubs were sources of encouragement to 

female entrepreneurs. They often would hold workshops with already established entrepreneurs, 

such as Elizabeth Arden, who would give advice. During the 1950s, women found themselves 

surrounded by messages everywhere, stating what their role should be. Domesticity was the 

overall public concern and a theme that was highly stressed during this time, and women had to 

juggle combined home responsibilities and their career. 

 Home-based businesses helped to solve a good part of the problem for those women who 

worried about being mothers. Lillian Vernon, while pregnant with her first child, started her own 

business dealing with catalogs by investing money from wedding gifts and started filling orders 

right at her kitchen table. Mary Crowley founded Home Decorating and Interiors as a way of 

helping women to work from home by throwing parties to sell the products right in the comfort of 

their own home. In an effort to avoid criticism and lost business from those who did not support 

women in business, Bette Nesmith, who developed the product "Mistake Out," a liquid that 

painted over mistakes in typing, would sign her orders B. Smith so no one would know she was a 

female. 

 From the 1960s to the late 1970s, another change came about when divorce rates rose and 

many women were forced back into the role of being the sole provider. This pushed them back 

into the working world, where they were not well received. When the recession hit, many of 

these women were the first to be without work. Once again, the entrepreneurial endeavors of 

women came to the rescue as an effort of asserting themselves, and aiding other women in being 

a part of the workforce. Mary Kay Ash and Ruth Fertel of Ruth's Chris Steak House were part of 

that movement. 

https://en.wikipedia.org/wiki/Madam_C._J._Walker
https://en.wikipedia.org/wiki/Pauline_Trig%C3%A8re
https://en.wikipedia.org/wiki/Est%C3%A9e_Lauder_(businesswoman)
https://en.wikipedia.org/wiki/Elizabeth_Arden
https://en.wikipedia.org/wiki/Lillian_Vernon_(businesswoman)
https://en.wikipedia.org/wiki/Bette_Nesmith_Graham
https://en.wikipedia.org/wiki/Mary_Kay_Ash
https://en.wikipedia.org/wiki/Ruth_Fertel


International Conference on New Dimensions of Commerce in the Globalised ERA -2018 “NDCGE - 2018” 

 

 

34 | P a g e  MARUDHAR KESARI JAIN COLLEGE FOR WOMEN, Vaniyambadi 

 The 1980s and 1990s were a time of reaping the benefits from the hard work of women who 

worked tirelessly for their rightful place in the workforce as employees and entrepreneurs. Martha 

Stewart and Vera Bradley were among the twenty-first percent women who owned businesses. 

The public was also becoming more receptive and encouraging to these female entrepreneurs, 

acknowledging the valuable contribution they were making to the economy. The National 

Association of Women Business Owners helped to push Congress to pass the Women's Business 

Ownership Act in 1988, which would end discrimination in lending and also strike down laws that 

required married women to acquire their husband's signature for all loans. In addition, the Act 

also gave women-owned businesses a chance to compete for government contracts. 

 Another monumental moment for women in business was the appointment of Susan Engeleiter 

as head of the US government's Small Business Administration in 1989. In the late 1980s and 

throughout the 1990s, there was more of a focus on networking opportunities in the world of 

female entrepreneurs. There were many opportunities that came about to help those who were 

interested in starting up their own businesses. Support groups, organizations for educating the 

female entrepreneur, and other opportunities like seminars and help with financing came from 

many different sources, such as the Women's Business Development Center and Count Me In. 

Despite all these advances, the female entrepreneurs still fell behind when compared to their 

male counterparts. 

 As the 1990s came in, the availability of computers and the increasing popularity of the 

internet gave a much needed boost to women in business. This technology allowed them to be 

more prevalent in the business world and showcase their skills to their competitors. Even with the 

increased popularity of women in business, the availability of technology and the support from 

different organizations, female entrepreneurs today are still struggling. The economic downturn 

of 2008 did not serve to help them in their quest. However, with the continual attention given to 

female entrepreneurs and the educational programs afforded to women who seek to start out 

with their own business ventures, there is much information and help available. Since 2000, there 

has been an increase in small and big ventures by women, including one of their biggest 

obstacles—financing.  

Objective of the Study 

1. To study the impact of student women entrepreneur 

2. To suggest possible suggestion to student women entrepreneur 

Limitation  

1. The Reach study in limited to vaniyambadi town 

2. The result can’t be generalized with other place in Tamil Nadu   

Data collection and Interpretation 

Helpers to start business 

Interpretation 

 The above table shows that 30% of the Respondents 

Said that Friends are helping to start a Business, 20% of 

the Respondents Said that Parents are helping to start a 

Business, 20% of the Respondents Said that teacher are 

helping to start a Business, 20% of the Respondents Said 

that others are helping to start a Business and 10% of the 

Respondents said that neighbors are helping to start a 

business. 

S.No 
Helpers to  

Start Business 

No. of  

Respondents 

1 Parents 20 

2 Teachers 20 

3 Neighbors 10 

4 Friends 30 

5 Others 20 

Total 100 
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 Products Produced By Students 
Interpretation 

 The above table shows that 40% of the respondents 

say that jewellary making products produced by 

students, 30% of the respondents say that food items 

products produced by students, 15% of the respondents 

say that toy making products produced by students 10% 

of the respondents say that candle making products 

produced by students and 5% of the respondents say that other products produced by students 

     Period of Running Business 

Interpretation 

 The above table shows that 40% of the respondents 

say those 2-3 years of period running business, 30% of 

the respondents say those 1-2 years of period running 

business, 20% of the respondents say those 6-1 year of 

period running business and 10% of the respondents say 

those 3 years above of period running business. 

  Utilizing of Profit 

Interpretation 

 The table shows that 40% of the respondents says 

that higher studies utilizing of profit, 25% of the 

respondents says that Investment utilizing of profit, 

15% of the respondents says that family Expenses 

utilizing of profit, 15% of the respondents says that 

Personal Expenses utilizing of profit and 5% of the 

respondents says that others utilizing of profit. 

       Promotion of Products 

Interpretation 

 The above table shows that 40% of respondents 

said that Personal selling was one of the effective 

Promotion of Products, 30% of respondents said that 

Word of Mouth was Promotion of Products, 20% of 

respondents said Door Delivery was Promotion of 

Products and 10% of respondents said Publicity was 

Promotion of Products. 

(Maximum Small Scale Business Entrepreneurship women’s they utilize higher study) 

 H0 : Maximum Student Women Entrepreneurship are utilizing their profit for their studies  

 H1 : Maximum Student Women Entrepreneurship are not utilizing their profit for their studies 

Cross Tabulation 

 Earning Duration 

E
x
p
e
n
d
it

u
re

 Particulars/ Period 6-1 year 1-2 years 2-3 years 3 above Total 

Higher Studies 8 12 16 4 40 

Family 3 4 6 2 15 

Investment 5 7 10 3 25 

Personal Expenses 5 5 7 3 20 

Total 21 28 39 12 100 

S.No Product 
No. of 

Respondents 

1 Candle Making 10 

2 Toy Making 15 

3 Jewellery Making 40 

4 Food items 30 

5 Others 5 

Total 100 

S.No Period 
No. of 

Respondents 

1 6-1 year 20 

2 1-2 Year 30 

3 2-3 Year 40 

4 3 Above 10 

Total 100 

S.No Uses of Profit 
No. of  

Respondents 

1 Higher Studies 40 

2 Family Expenses 15 

3 Investment 25 

4 Personal Expenses 15 

5 Others 5 

Total 100 

S.No 
Product 

Promotion 

No. of 

Respondents 

1 Word of Mouth 30 

2 Personal Selling 40 

3 Publicity 10 

4 Door Delivery 20 

Total 100 
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 These are the observed data (Frequency) for according classification 

 Expected frequency 

 X2 =6.10 

 Degree of Freedom  

 √ = [(r-1) (c-1)]-5 

  = [(4-1) (4-1)]-5 

  = [(3) (3)]-5 

 =9-5 

 =4 

 

Table Value 

 For 4 DOF at 5% LOS the + √ is x2 ∞=9.488 

 Ho is accepted because calculated value not exceed to table value. 

 

Findings 

 30% of the Respondents Said that Friends are helping to start a Business 

 40% of the respondents say that jewellary making products produced by students 

 40% of the respondents say those 2-3 years of period running business 

 40% of the respondents says that higher studies utilizing of profit 

 40% of respondents said that Personal selling was one of the effective Promotion of Products 

 Maximum Student Women Entrepreneurship is utilizing their profit for their studies. 

 

Conclusion 

 Women entrepreneurship is a key element of growth and development prospect for all 

counting and it is most relevant to tradition counting . Women are equally competent in running 

business in spite of many hurdler. The Respondents said their friends are helping to start a new 

business. Personal selling is one of the effective Promotion of Products. Women student 

Entrepreneurs is utilizing their profit for their studies. 
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Questionnaire  

1. Name 

2. Age  

3. Qualification 

4. College address 

5. Who helped you to start Business 
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a) Parents  

b) Teachers  

c) Neighbours 

d) Friends  

e) Others  

6. What are the products you produced and market? 

a) Candle making 

b) Toy making 

c) Jewellary making 

d) Food items 

e) Others specify 

7. How along you accompany with small scale business  

a) 6-1year 

b) 1-2 year 

c) 2-3 years 

d) Above 3 years 

8. In what way you utilize in your profit 

a) For my higher studies 

b) For my family expences 

c) For my investment 

d) Personal expencess 

e) others 

9. In what way you promote your product 

a) Through word of mouth promotion 

b) Personal selling 

c) Publicity 

d) Door delivery 

e) Others  
 

 

  


