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Abstract 

 Organic products are gaining importance in 
India. The current growth in organic food market is 
driven the consumer’s health consciousness as it 
results in a changing preference. Therefore this 
paper focuses the preference for organic products 
towards health care benefits and environmental 
friendly. Theoretical study had been analyzed and 

exploratory research is adopted for this study. 
Secondary data has been used mainly for this study. 
Finally, this study focuses on result that organic 
products are perceived by consumers through food 
safety and have nutritious value.  
Keywords: Organic foods and products, Health 
benefits, Food safety, Environmental friendly and 
Nutritional value.  

 

Introduction  

 Organic foods and products are grown remarkable as interest in consumer and marketers react 

to popular about health benefits and food safety concern. Marketers are eager to sell the organic 

products to raise awareness of issues such as environment, nutritional value and green world. 

Nature friendly products are gaining high regard among consumers because they are more care 

about health and safety; people consider to get better their life style can be the potential 

consumers of organic products. Health consciousness is growing gradually and it emerges as main 

attractions for the consumers about organic products. Nowadays, consumers urge to buy organic 

products as it has nutritional value and it can prevent form the risk of diseases like heart diseases 

and most cancer.  

 
Significance of the Study  

 The concept of consumption of organic food products started in developed nations. India is 

one of the most upcoming markets for marketing organic products and it is the main followers of 

organic foods and products. Most of the people are aware that the organic food is much better 

form the health point of view; as it is safer, nutritious and more environmentally friendly. Hence 

the purpose of this study is to gain more knowledge about organic food, its nutritional values as 

the need of the hour.  

 

Review of Related Literature  

 Tatiana Abusuniva (2016), study focuses on consumer awareness about organic foods has 

been growing among Australia. The study had taken 1011 sample through online survey; based on 

demographic profile that support for the research hypotheses by revealing positive and significant 

effects of healthiest, hedonism and trust on consumer purchase intention.  

 Tah Poh Leong and Laily Paim (2015), study focuses on the analysis of the factors that affect 

college students of Chinese and their intention to use organic food; 500 samples had through 

online questionnaires mailed. Thus the findings would assist the Ministry of Agriculture and 

marketing managers in increasing the local availability of organic food products in Malaysia.  
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 Ravi Nandi, Wolfgang Bokelmann, Nithya Vishwanath Gowdru and Gustavo Dias (2014), 

paper examines to gain knowledge about consumers preferences regarding the organic products 

purchasing place in Bangalore, India. The results revealed that the most of the organic products 

are purchased by the consumers at specialized organic stores and supermarkets.  

 Sonia Attanasio, Angela Carelli, Lucio Cappelli and Patrizia papetti (2013), their paper 

examines about the consumer’s intention to purchase organic food products in Pontina Province, 

Italy and 280 respondents were interviewed using semi-structured questionnaires .Thu the results 

indicated that the create buying intention organic products is influenced by the perception about 

the value of organic products and by the belief on the health and safety of the product.  

 Georgios Saltavareas (2012), this study examined the presence of children is a significant 

factor affecting the buying behaviour towards organic products within the households. The 

potential profile is useful to any organization which anxiety for organic products as well as organic 

producers and marketers, giving them sufficient information to put into practice for effective 

marketing strategies. 

 Jan P. Voon, Kwang Sing Ngui and Anand Agrawal (2011), study investigated the 

determinants of willingness to purchase organic food among consumers in a Malaysian city, using a 

survey. The study also examines that the efforts to promote consumption growth should focus on 

influencing consumer attitudes and perception. 

 

Statement of the Problem  

 Most of the consumer’s expect quality, positive effect on the environment friendly products, 

public health safety as the key driving agents for prefer organic products. Nowadays, food 

spending patterns are changing rapidly, due to environment issues, it concern about the 

nutritional value and health care, thus organic food products increase the consumer’s preference 

to choose these products. Thus this study is focuses on health benefits, food safety concern and 

environmental friendly.  

 

Objectives of the Study  

The main objective of the study is  

 To examine about the health care benefits and food safety of organic products.  

 To highlight about the environmental friendly of organic products.  

 

Research Methodology  

 This study analysis the theoretical framework; therefore exploratory research design is 

adopted for this study. Secondary data are mainly used for this study. The secondary data has 

been collected from books, journals and website.  

 

Theoretical Discussions about Health Care Benefits and Nature Friendly of Organic Products  

Health care benefits  

 Organic products are healthy because encouraged a well balanced soil produces healthier. 

Consumers leading to a wide variety of serious health conditions like gastrointestinal system, eye, 

skin, respiratory system that will ultimately affect the nervous system; therefore scientists 

believe can cut the risks of cancer , heart disease and other diseases too. Organic foods are 

better for fighting cancer and organic foods have improved immune system and better sleeping 

habits. Extolling of organic products has largely been by way of word of mouth. Most health 

experts say that organic products are natural/pure, highly nutritious, better taste and are entirely 
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safe. It lays claim to several health benefits and it contains more amount of vitamin C that the 

conventional food cannot lay claim too. 

 

Food Safety and Nutritious Value  

 Fresh food tastes better and safety too. Organic foods are usually fresher when eaten because 

it doesn’t preservatives that make it last longer. Organic foods and products have more beneficial 

nutritious such as antioxidants than their conventionally grown foods. As it contains more 

nutrition’s such as vitamins, minerals such as iron and zinc. Organically grown foods and products 

cannot be genetically modified in anyway. So organic foods is the best way that gives us balanced 

diet and complete nourishment. People strongly feel that organic foods taste much nutritious than 

non-organic foods.  

 
Environment Benefits  

 Organic foods and products benefit the environment, the producers/farmers and the 

consumers. The long-term effects of soil contamination are likely to be disastrous to the future. 

Today’s mantra is destroying all, consume all. It means there is unlikely to be a living planet; we 

mean it for millions for years. The large-scale production and usage of organic foods will 

definitely go a long way by sustaining and protecting the ecological balance of our bio-system. 

Organic foods and products facts are especially prominent if we consider the environment. This is 

a real food; it free of all redundant human involvement and creations and it is a natural 

perfection. Organic products are not only healthy but are also eco-friendly.  

 

Limitation of the Study  

The limitation of the study is:  

 Theoretical study has been discussed in this paper and only secondary data has been used for 

this study.  

 
Findings and Suggestions of the Study  

 With rising concern of health care benefits, food safety concern and nutritional value, many 

consumers have turned their site to organic products. The amplify notice in organic products has 

been recognized among others to the raising stipulate for food free from pesticides and chemical 

residues; therefore this study suggests that consumers attract by providing information about 

availability of organic food and products need wider advertisements and make organic products 

affordable to consumers. 
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