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Abstract
Today women constitute almost half of the total population in India. The education 
of children and women ranks the top priority in the country.  According to an I.L.O 
report in 1980, “women are 50% of the world’s population, do the 2/3rd of the 
world’s work hours, receive 10% of the world’s income and own less than 01% of 
the world property. All these are due to the “fact of birth as women”.

Keywords: Entrepreneurship, Entrepreneur, Women Entrepreneur, Challenges

Introduction
	 For	 the	 purpose	 of	 this	 study,	 we	 define	 entrepreneurs	 as	 “an	
individual	who	 establishes	 and	manages	 a	 business	 for	 profit	 and	
growth.” Being an entrepreneur, he/she is perhaps described as a mix 
of	 these	 attributes,	 although	 it	 is	 difficult	 to	 identify	which	 that	 is	
stronger, in what situation it is stronger, etc.
	 Entrepreneurs	 do	 entrepreneurship.	 From	 the	 definition	 of	 an	
entrepreneur, we can see that entrepreneurship is more that the mere 
creation of business. It is a dynamic process of vision, change, and 
creation. It requires an application of energy and passion towards the 
creation and implementation of new ideas and creative solutions.

Entrepreneur
 Behind all innovative business, there are entrepreneurs, individuals 
who possess the foresight, belief, and boldness to build something 
new. It is a fact of human existence that some individuals are more 
capable than others, that some individuals are hard workers than 
others, and that some individuals are better at creating wealth than 
others.
	 Regardless	of	the	field	in	which	entrepreneurs	work,	they	admit	
the responsibility of using their judgment; use their abilities to create 
new values; deal sincerely with others and with reality, risks failure 
and loss, cope with adversity, are watchful for signs of previously 
unrecognized needs and ways of meeting them, and get reward for 
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increasing the wealth of individuals in society.
 By their nature, entrepreneurs are fanatically driven to succeed, they are sensitive to all market 
fluctuations	and	movements,	they	stay	focused	on	long-term	goals	but	continually	adapt	to	changing	
environments; they are enthusiastic to action, reality, and the need to transform ideas into concrete 
form; and they are always in search of new opportunities to grow 

Woman Entrepreneur
 Commonly, an entrepreneur is an innovating individual who introduces something new 
[according to Schumpeter], but a woman entrepreneur is one who initiates, organizes, and operates 
something new into the economy. It is not something new to the women because they are home-
makers	and	home-financial	engineers.	Thus	here	women	entrepreneurs	become	a	combination	of	
the organizer of productive factors and creative disburser. 

5 “E”s of Women Entrepreneurs
E =  Exploration
E =  Examination
E =  experimentation
E =  Expending co-operation
E =  Execution

Exploring Divergent Possibilities
	 Basically	the	women	need	a	sense	of	idea	of	starting	up	a	business.	The	word	is	a	four	letter	word	
namely IDEA
I  =  stands for innovation
D =  stands for direction
E = stands for Execution
A =  stands for action

Examination
	 This	“E”	involves	a	concept	of	examining	the	various	possibilities	to	start	an	organization	either	
small	or	big.	It	is	the	verification	and	examination	of	the	SWOT	analysis.
S  =  Strengths
W =  Weaknesses,
O =  Opportunities and 
T		=		 Threats.

Experimentation
 No one has become rich over night. It is a constant process and practice of the various opportunities 
and chances and the huts to overcome the stigma that society has labeled upon the womenfolk. 

Expending Co-Operation
	 The	graduated	or	educated	women	entrepreneurs	are	expected	to	gain	the	holistic	support	and	
cooperation from all the parts of the society. Since the women entrepreneur is educated, she can 
handle various methods and techniques in order to run the organization. It is a habit of openness 
and frankness on the part of the educated graduate women entrepreneurs. 
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Execution
 Nothing is impossible under the sun. Everything is possible. When the women educated 
entrepreneur says “IMPOSSIBLE” there means to say I’m Possible. 
 In most cases, the failure of the women educated entrepreneurs genuinely lies on the concept 
of	change.	The	change	has	to	flow	from	the	part	of	the	womenfolk.		If	all	the	women	are	united,	
everything is possible. 

Generic Problems of the Women Entrepreneurs
Male Domination
 God created man and woman equally without any differences. But the society has given utmost 
importance to the manhood and women are still treated secondary both in the society and world in 
general. 

High Finance and Low Mobility
	 There	is	no	doubt	that	Government	of	India	and	Government	of	Tamil	Nadu	has	been	giving	
funds	for	the	growth	of	the	entrepreneurial	promotion.	The	Deputy	Chief	Minister	Honorable	Mr.	
Stalin	spoke	at	Thiruvarur	District	on	05-02-10	that	economy	of	Tamil	Nadu	is	really	flourishing	
only	 through	 the	 participation	 of	 the	 entrepreneurs	 and	 particularly	 women.	 There	 is	 a	 great	
amount of formalities and rules and regulations which really disrupt the functioning of the women 
entrepreneurs. 

Poor Arrangements for Sale and Marketing
	 The	women	are	weak	by	nature.	But	it	is	a	blessing	that	they	willingly	undertake	responsibilities	
of	erecting	a	business	and	business	house	only	with	their	confidence	and	guts.	But	the	difficulties	
always are ahead. Normally the problem of middlemen, who chunk a lion’s share, distanced 
marketing places from the cities, and domination from the part of men to capture the market. We 
can cite a vivid example from the food industries and food processing ventures. 

Low Supply of Raw Materials and High Cost of Production
	 It	 is	a	common	difficulty	to	get	the	raw	materials	supplied	and	other	necessary	inputs.	There	
was a time in India in the year 1970’s, an enormous amount of upcoming the basket industries and 
they were shut down due to the poor supply and availability of the forest based raw materials.  In 
addition	to,	the	prices	of	the	raw	materials	are	also	high.	Though	Government	enormously	proclaims	
the	financial	assistance	to	the	women	educated	under	the	banner	of	entrepreneurial	development	
schemes,	it	is	the	bounden	responsibility	to	enhance	the	efficiency,	expansion	of	capacity	and	at	the	
end reduction of the cost and prices. 

Social Stigma and Family Crises
	 The	entrepreneurial	educated	women	have	to	make	a	line	of	balance	between	the	family	and	
business. It really depends on the support and cooperation of the husbands and men folk. Some of 
the reserved constituency for both parliament and assembly elections for women, their husbands 
and other men folk dominate and do not expend the total and full abilities of the women to excel 
and march forward. It is the avoidable stigma.  
	 In	addition	to	this,	 there	is	also	a	role	conflict	in	many	educated	entrepreneurs.	Such	conflict	
disrupts	the	women	entrepreneurs	to	take	policy	decisions.	To	put	in	nutshell,	the	decision	taking	
of	the	policy	and	other	financial	statements	should	be	drawn	to	the	hands	of	the	women	educated	
entrepreneurs. 
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	 The	rural	educated	women	have	potency	but	they	are	not	properly	trained.		It	is	also	believed	
that	the	girl	loses	the	skills	when	she	gets	married.	Thus	the	womenfolk	is	always	treated	as	helpers	
in tiny businesses and agriculture and never they be allowed to become the owners. But this trend 
is	changed	now.	The	women	are	enormously	coming	up	and	taking	up	new	responsibilities	and	in	
certain,	the	Indian	economy	is	going	to	be	very	soon	economy	of	women	entrepreneurs.	To	prove	
this conviction, the President of our country Shri Pradeepa Patil is also an educated woman. 

Low Mobility, Low Education and Low Need for Achievement
	 The	women	entrepreneurs	find	difficulty	in	traveling	from	place	to	place.	A	single	woman	asking	
a room is looked upon something different. Comparing to the European countries, the girl is totally 
free in choosing the job and earn income and settle down in the life. But it is far beyond a fact to 
believe for a young woman to start a business.  
 Due to the lack of proper education, majority of women are unaware of technological 
developments, technical know-how and marketing knowledge. It also leads to the lack of experience 
and lack of information to start the business and run the show. 
	 The	 three	 factors	 which	 are	 necessary	 for	 the	 success	 in	 entrepreneurship	 are:	 need	 for	
achievement, independence and autonomy. But in most of the cases, the women rest under the 
banner of their sons, parents and husbands. 
	 There	are	also	many	other	reasons	such	as	:	poor	monsoon,	climate	change,	shortage		of	power	
supply and unannounced power cuts, social, economic and other political and  environmental  
constraints have become the stumbling blocks towards the achievements  of the educated women 
entrepreneurs.

Conclusion
 Entrepreneurship education is different from a typical business education. Business entry is a 
fundamentally different activity from managing a business. EE must address the equivocal nature 
of	business	entry.	To	this	end,	the	EE	must	include	skill-building	courses	in	negotiation,	leadership,	
new product development, creative thinking and exposure to technology innovation. Other areas 
identified	 as	 important	 of	 EE	 include	 an	 awareness	 of	 entrepreneur	 career	 options;	 sources	 of	
venture	 capital;	 idea	 protection;	 ambiguity	 tolerance.	 These	 are	 characteristics	 that	 define	 the	
entrepreneurial personality from which one draws when faced with the challenges associated 
with	each	stage	of	venture	development.	The	following	learning	tools	are	useful	in	EE:	business	
plans; student business start-ups; consolation with practicing entrepreneurs; computer simulations; 
behavioral	 simulations;	 interviews	with	 entrepreneurs,	 environmental	 scans;	 “live”	 cases;	 field,	
and	the	use	of	video	and	films.	New	finance	cells	should	be	created	and	the	tasks	should	be	done	
only	 the	women	officers	and	clerks.	The	negative	 social	 stigma	should	be	changed.	The	elders	
particularly the mothers and mother-in-laws should be aware about the hidden potency of their 
women wards. Giving positive thought towards them, will always harvest a change and a success 
in the society. 
	 There	should	be	a	regular	supply	of	the	raw	materials	and	it	should	be	also	on	a	regular	basis.	
A	 financial	 subsidy	 should	 be	 also	 provided	 to	 make	 the	 products	 manufactured	 by	 women	
entrepreneurs cost competitive.
	 The	improvement	of	infrastructure	in	Indian	will	take	a	long	time	because	of	its	less	developed	
economy. But at least the state policies (both central and state governments) can be made more 
entrepreneurship friendly. 
 It is an exaggeration that the economy of the 21st Century is the economy of Women and that 
too, economy of educated women entrepreneurs. 
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