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Abstract 
 Now a day’s business organizations have started 
green initiative and introducing the process of 
reducing the impact of production, packaging, and 
use of natural resources. Green advertising is a 
communication tool used by the companies to create 
awareness of the products and brands. Green 
advertising tackles the issues related to 
environmentally safe production, distribution, 
consumption, disposal, etc. green advertising is 
educate the consumers to protect the environment 

by changing their habits of purchasing and using 
products. Green advertising helping to selling the 
products and also protect the both consumers and 
environment. This paper focused on the consumers 
purchasing attitude of the green products. This 
paper attempts to find out the impact green 
advertising 
Keywords:  Green advertising, Environment, 
Consumer, Green Products.  

 
Introduction  

 In recent years businesses and consumers faced the tremendous challenges to protect and 

preserve the natural resources and the environment. The environmental issues are like as global 

warming, depletion of natural resources, climate changes this may directly or indirectly affect the 

way one behaves, especially while making a purchase decision.  

 Advertising is an element from marketing communication mix can be defined as any paid form 

of non-personal presentation and promotion of ideas, goods or services by an identified sponsor 

(kotler and keller,2009,p.512) advertising is the process by which companies can introduce their 

products and services in front of consumer to gain their attention towards their products and to 

convey message easily. 

Green advertising has entered into the lexicon of modern language and the term refers to 

advertising that highlights the environmental benefits of a product or service. The aim of green 

advertising is to create awareness and tentative strong attitude towards brands and companies.  

Green advertising is a new way to attract consumers with the features of green communication 

for the sustainable development or sustainable communication as this will help in detailing those 

features which consumers are looking for and in demand. Green advertising helps in promotes 

those products and services that satisfy consumer’s needs that are quality, affordability, and 

availability without having any effect on the environment. 

The achievement of advertisements is significantly dependent upon the advertiser’s capability 

to motive action through consumers- exact messages. Therefore, consumer’s connection to the 

environmental movement, the green advertising motivates and deters consumers making green 

purchasing. Environment friendly consumers are receptive to green ads irrespective of use of 

environmental claims on the basis of past actions and these ads create positive credibility and 
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attitudes. In order to make change in environment the consumer’s perceived effectiveness is 

helpful in understanding customer’s attitude and behavior towards green advertisements and its 

leads to environmental production. Also the customers who possess the a high level of involvement 

in green advertisements they perceive the ads as believable and truthful and advocates of 

environmental protection on one’s beliefs that he or she can make a difference with his or her 

individual behavior 

 

Literature review 

 Roy hindol (2012) Indians have concern about their environment and intend to buy green 

product. In fact studies further suggest that Indians are among the greenest friendly countries. 

Indian customers are pragmatic and advertisers should include maximum information about the 

product while devising green advertising strategies. This paper will provide marketers a new 

insight to comprehend the market of India. It also endows the researchers with understanding of 

Indian customer’s attitude toward green products. 

 Gandhi Ankit (2013) 20 Indian advertising industry has significantly developed as consumers 

concern over the impact of environmental degradation on their lives and interests which result in a 

significant sale of green products. This study aims to explore how green advertising affects 

consumers purchase intention of green products. This study findings divulge that consumer 

attitude toward green advertising significantly influences buyer purchase intention of green 

products. 

 Komal ahuja (2015) Green environmental and eco- marketing are part of the new advertising 

approaches which do not just focus, adjust or enhance existing advertising thinking and practice, 

but seek to challenge those approaches and provide a substantially different perspective. It is 

helping in not only selling the products but also with a protection cover both consumers and 

environment. For the purpose of the study there are certain factors that are studied affecting 

consumer attitude including credibility, consumers trust, viewers attitude, brand image, the media 

and green education. This paper attempts to discover the green advertising factors that affecting 

consumers purchase intension. The outcome of the paper is will help to develop a similar and more 

specific model of purchase intention of consumers. 

 Shilpi Pal, M.S.Khan 2015 this research paper focuses on the consumers purchase intention 

with regards to green advertising. The research emphasizes on the how green advertising affects 

the buying behavior of the consumers. It is help the green marketer to understand the consumer 

buying behaviour and motivating the consumer through the green advertising. This study has been 

revealed that advertising plays an important role in influencing the consumer in purchasing the 

green product. 

 

Objectives of the study 

 To investigate green advertising create the awareness of green products. 

 To identify factors influencing consumers attitude towards purchasing green products.  

 To investigate whether green advertising influence the purchasing decision of green products.  

 
Statement of the problem 

  The present study aims to analyzed green advertising based on environmental information and 
it will increases consumers interest on environment and create awareness in green products. 
Whether green advertising to display features of green products and consumer’s responses to green 
advertising and who are willing to purchase green products. 
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Research methodology 

 The research based on the secondary data, which has been collected from number of sources 

like books, magazines, journals, periodicals, and publications, news papers and websites. This 

study based on descriptive and exploratory in nature. Various secondary sources studied to 

reaching the conclusion. 

 

Consumers’ environmental concerns and awareness 

 Environmental concern is known as “ecological concern”, which refers to the degree of 

emotionally, the amount of specific factual knowledge, and the level of willingness as well as the 

extent of actual behavior on pollution – environmental issues (cosby, 1981) Consumers 

environmental concerns are related to the interest towards the environment and its problems 

related to the consumers and the surroundings. (forkink 2010; Luchs et al.2010) says that the 

consumers express environmental concerns based on product characteristics and truthfulness of 

environmental claims, information provided on the products and its benefits. Barr and Gilg (2006) 

found that committed individuals or mainstream environmentalists skewed and put forward a 

higher importance on a environmental issues where they developed a high level of concern and 

express a personal responsibility and moral obligation to play their role to help the environment. 

 

Why Green Advertising  

 Green advertising is the trend of new mass media. With the green advertisement people can 

easily get attracted towards green product or eco-friendly products which are the necessities of 

today’s time where pollution and ozone depletion has taken place. Therefore, for the environment 

safety and healthier surroundings green advertisement is the initiation towards green media for 

the sustainable communication. 

 

Green Advertisement Model 

 
 Source: sciencedirect.com 

 

Green consumer and green products 

 The green consumer is generally defined as one who adopts environmentally friendly behavior 

and/or who purchase green products over the standard alternatives. Green consumers are more 

internally-controlled as they believe that an individual consumer can be effective in environmental 

protection should not be left to the government, business, environmentalists and scientists. Only 
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they consumers can play a part. They are also less dogmatic and more open-minded or tolerant 

toward new products and ideas. 

 

Know about Green Consumer  

 The consumer purchase behaviors have been direct impact of the environment. Particularly 

knowledge and awareness about green products play a vital role in enabling to the consumers to 

use them, but this awareness and knowledge do not exist, this restricting the usage of green 

products. Prior implementing green advertising strategy advertisers have to identify green 

consumer so that they can easily communicate with them through advertisement. Green 

consumers are those who prefer eco-friendly products, green products and concern more about the 

protection of environment along with the protection of health. Also, green consumers are those 

who prefer products which are not tested on animal’s skin specially the cosmetic segments. This 

will help in positioning the brand image in front of consumers through green advertisement.  

 

Green Product and it Characteristics 

 The products those are manufactured through green technology and that caused no 

environmental hazards are called green products. Promotion of green technology and green 

products is necessary for conservation of natural resources and sustainable development. We can 

define green products by following measures: 

 Products those are originally grown, 

 Products those are recyclable, reusable and biodegradable, 

 Products with natural ingredients, 

 Products containing recycled contents, non-toxic chemical, 

 Products contents under approved chemical, 

 Products that do not harm or pollute the environment, 

 Products that will not be tested on animals, 

 Products that have eco-friendly packaging i.e. reusable, refillable containers etc. 

 

Green Product Attitudes 

 Product attitude is referred to as a subset of association between beliefs and values of 

consumer’s behavior towards different types of green products in the business market. Product 

attitudes towards green products are usually affected the environmental as well as the individuals 

as main parameters, indirect affecting the purchase intentions of consumer’s. This means that the 

brand positioning develops product attitudes that are likely to foster feature customers purchasing 

intentions. 

 

Consumer’s Willingness to purchase green products 

 Consumer willingness to purchase green products has often been contributed to their self- 

labeled level of environmental enthusiasm. Leonidas et al,. (2011) has studied the relationship 

between consumer awareness of environmental issues and the effectiveness of advertising claims. 

Mitchell & Ramey (2011) suggested that consumer’s willingness to purchase green might be rooted 

in their passion for the environment. They wrote that those who are considered ecological 

enthusiasts are more likely to purchase green products than others.  
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Conclusion 

 Green advertising has become a tool to protect the environment and natural resources. 
Companies adopt green advertising is help to easily capture the target consumer and maintain the 
long term relationship with them. The task of green advertisement is to display the features and 
increase the social responsibility of an organization promoting green lifestyle. Green advertising 
helps in spreading information and knowledge to the consumers who are unaware of the green 
products. Many companies who have started using the concepts of reduce, recycle, reuse this 
features attract the consumers to purchase green products and adopting green life style. 
Consumers are willing to purchase green products to make a healthy life. Consumers are having a 
positive attitude towards purchasing green products. 
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