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Introduction 

 Entrepreneurship plays a significant role in economic development of a country. It is gaining 

importance as a field of research as it is realized worldwide that entrepreneurship can stimulate 

development. Numerous researches indicate that it is important to nurture the entrepreneurial 

spirit among individuals and promote entrepreneurship. It is known fact that women constitute 

almost half of India‟s population but they constitute a very negligible proportion of the total 

entrepreneurs. This study explores the status and challenges faced by women entrepreneurs.  

 

Entrepreneurship 

 The word entrepreneur originates from the French word, entreprendre, which means "to 

undertake." The definition of an entrepreneur has evolved in last three centuries, from someone 

who bears risk by buying at a low price and selling at a higher price; to the creation of new 

enterprises of which the entrepreneur is the founder. “Entrepreneurs” are people who create and 

grow enterprises. “Entrepreneurship” is the process through which entrepreneurs create and grow 

enterprises. The term „entrepreneur‟ was first coined by the French economist Richard Cantillon in 

the seventeenth century (Cantillon, 1755).He defined entrepreneur as „an agent who buys means 

of production at certain prices in order to combine them into a product that he is going to sell at 

prices that are uncertain at the moment at which he commits himself to cost‟. Hisrich and Peters 

(2007) defined an entrepreneur as „one who brings resources, labour, materials, and other assets 

into combinations that make their value greater than before, and also, one who introduces 

changes, innovations, and a new order‟.  

 
Women Entrepreneurship Development 

 Women entrepreneurs may be defined as women or group of women who initiate, organize and 

operate a business enterprise (Gupta 2000). Women entrepreneurs are those women who take the 

lead and organise the business or industry and provide employment to others. The Definition given 

by Govt. of India about women entrepreneurship is,” An enterprise owned and controlled by 

women and having a minimum financial interest of 51% of the capital & giving at least 51 % of the 

employment generated in the enterprise to Women”. Women entrepreneurship in economic 

development of any nation has been documented for its significant contribution. The increased 

role of women in economic development has spurred the government in developing policies on 

women development.  

 Tambunan , (2009), in a study focused on women entrepreneurs in small and medium 

enterprises found that in Asian developing countries the representation of women entrepreneurs 

was relatively low due to factors like low level of education, lack of capital and cultural or 

religious constraints. Most of the women entrepreneurs were from the category of forced 
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entrepreneurs seeking better family income. Singh, 2008, studied the issues and challenges faced 

by women entrepreneurs. The obstacles in the growth of women entrepreneurship are mainly lack 

of interaction with successful entrepreneurs, social non acceptance, family responsibility, gender 

discrimination, absence of networking, low priority given by bankers to provide loan to women 

entrepreneurs. The study suggests promoting micro enterprises, unlocking institutional frame 

work, synergy among women related ministry of the Government of India. 

 One of the key factors in determining the success of development is the status and position of 

women in the society. This means that women have to be encouraged to be a part of the 

development process of any country and their role should not be ignored. The task before any 

government, therefore, should be that of moving steadily and firmly in the direction of economic 

development by involving women. Women entrepreneurs are increasingly considered important for 

economic development. An economy‟s entrepreneurial capacity is based on individuals with the 

ability and motivation to start businesses, and may be strengthened by positive societal 

perceptions about entrepreneurship. Entrepreneurship benefits from participation by all groups in 

society, including women (Global Entrepreneurship Monitor (GEM) report 2013). Although the 

importance of women entrepreneurs is recognized the actual number of women entrepreneurs is 

not very encouraging. According to Reynolds et al. (2002) men are about twice as likely to be 

involved in entrepreneurial activity as women and Minniti et al. (2005) show that in all countries 

participating in the Global Entrepreneurship Monitor (GEM) in 2004 men are more active in 

entrepreneurship than women. The GEM India report (2002) while reporting the demographic 

profile of entrepreneurs in India suggests that about two-thirds of them are men and one-third 

women. The report further compares framework conditions in India and the global average and 

rates facilitation of women entrepreneurs in India as below the average. 

Advantages of Women Entrepreneurship  

 Participation of women in running their own business will lead to the following benefits: 

• Economic empowerment 

• Improved standard of living 

• Self confidence 

• Enhance awareness 

• Sense of achievement 

• Increased social interaction 

• Engaged in political activities 

• Improvement in leadership qualities 

• Involvement in solving problems related to women and community 

• Decision making capacity in family and community 

 Economic empowerment of women through entrepreneurship led to the empowerment of 

women in many factors such as socio-economic opportunity, property rights, political 

representation, social equality, personal right, family development, market development, 

community development and at last the nation development. 

Problems of Women Entrepreneurs in India  

 According to Gupta and Srinivas (2000) Women in India are facing many problems to get ahead 

their life in business. The main problems faced by the women entrepreneurs are: 

1. Shortage of Finance: Women and small entrepreneurs suffer from inadequate financial 

resources and working capital. Entrepreneurs usually require financial assistance of some kind 
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to launch their ventures - be it a formal bank loan or money from a savings account. Women in 

developing nations have little access to funds. 

2. Shortage of raw material: Women find it difficult to procure raw material and necessary 

inputs. The prices of many raw materials are quite high. 

3. Low Mobility: The biggest problem faced by women entrepreneurs is mobility or travelling 

from one place to another. 

4. Family responsibilities: Women's family obligations also bar them from becoming successful 

entrepreneurs in both developed and developing nations. Indian women give more emphasis 

to family ties and relationships. Married women have to make a fine balance between 

business and home.  

5. Lack of knowledge: of availability of the raw materials and low-level negotiation and 

bargaining skills are the factors, which affect women entrepreneur's business adventures. 

6. Low ability to bear risk: Low-level risk taking attitude is another factor affecting women folk 

decision to get into business. Low-level education provides low-level self-confidence and self-

reliance to the women folk to engage in business, which is continuous risk taking and strategic 

cession making profession.  

7. Low need for Achievement: Need for achievement, independence and autonomy are 

prerequisites for success in entrepreneurship .But achievement motivation of the women folk 

are found less compared to male members.  

8. Lack of education: Knowledge of latest technological changes, know how, and education level 

of the person are significant factor that affect business. The literacy rate of women in India is 

found at low level compared to male population. They are ignorant of new technologies or 

unskilled in their use, and often unable to do research and gain the necessary training (UNIDO, 

1995b, p.1).  

 

Government Initiatives 

 Women have a pivotal role to play as far as economic development of country is concerned. 

The Government has recognized the importance of women by adopting various schemes and 

programs for the development of women entrepreneurship. At present, the Government of India 

has over 27 schemes for women empowerment operated by different departments and ministries. 

Some of these are: 

 Training of Rural Youth for Self-Employment (TRYSEM) 

 Prime Minister„s Rojgar Yojana (PMRY) 

 Entrepreneurial Development Programme (EDPs) 

 Management Development Progammes (MDP) 

 Integrated Rural Development Programme (IRDP) 

 Khadi And Village Industries Commission (KVIC) 

 Women„s Development Corporations (WDCs) 

 Marketing of Non-Farm Products of Rural Women (MAHIMA) 

 Assistance to Rural Women in Non-Farm Development (ARWIND) schemes 

 Trade Related Entrepreneurship Assistance and Development (TREAD) 

 Working Women„s Forum 

 Indira Mahila Yojana 

 Indira Mahila Kendra 

 Mahila Samiti Yojana 
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 Mahila Vikas Nidhi 

 Rashtriya Mahila Kosh 

 SIDBI„s Mahila Udyam Nidhi 

 Mahila Vikas Nidhi 

 SBI„s Stree Shakti Scheme 

 NGO„s Credit Schemes 

 Micro & Small Enterprises Cluster Development Programmes (MSE-CDP). 

 National Banks for Agriculture and Rural Development„s Schemes 

 Rajiv Gandhi Mahila Vikas Pariyojana (RGMVP) 

 Priyadarshini Project- A programme for Rural Women 

 NABARD- KFW-SEWA Bank project 

 

Research Design 

Objectives of the study 

1. To study about women entrepreneurship development in Tamil Nadu 

2. To determine the constraints on entrepreneurship development for women 

3. To analyze the impact of gender on entrepreneurship development. 

a) Research type: The research type is descriptive as it is conducted to find the facts. It is a 

description of the state of affairs as it exists at present. 

b) Sampling Method: Convenience sampling method has been used because the selection of units 

from the population has been done based on easy availability or accessibility. The Survey has 

been conducted among entrepreneurs in Tamilnadu.  

c) Sample Size: The sample size is 80 women entrepreneurs in Tamilnadu. 

d) Data Collection: Primary data was collected from the women entrepreneurs. A questionnaire 

was prepared to gather data from the sample population. Secondary data was collected from 

Books, Websites, etc. All this helped in authenticating the kind of information obtained from 

the primary sources and thus helped to get a very objective view of the study. 

Findings 

 Majority of the respondents are literates. 

 Majority of the respondents are married and are from joint families. 

 Most of the respondents have received help from parents, friends or relatives to start their 

business. 

 Most of the respondents view lack of financial resource as the major constraint on an 

entrepreneurial venture. The next major constraint is the lack of family support. 

 Most of the respondents disagree that there is a greater advantage for men in the field of 

entrepreneurship. However, the number of respondents who strongly agree is only marginally 

lesser than the majority. Only very few respondents have strongly disagreed.  

 Most of the respondents feel that both men & women can equally perform well as 

entrepreneurs. 

 Most of the respondents are not technically trained and consider that technical skills are very 

important to become an entrepreneur. 

 Most of the respondents who receive financial help to run their business are receiving from 

banks. A considerable number of respondents receive financial help from the cooperative 

societies. 
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 Most of the respondents are unable to receive the benefits provided by the government within 

a reasonable period of time. 

 Most of the respondents strongly agree that entrepreneurship is a more challenging career for 

women than men.  

 Most of the respondents feel that society does not provide an equal platform for both men & 

women in entrepreneurship development.  

  
 Suggestions and Recommendations 

 It is learnt from the study that majority of the respondents are not technically trained. 

However, the entrepreneurs feel that technical skill is very important to become an 

entrepreneur. Necessary steps to make the technical and vocational trainings to be more 

accessible can be considered.  

 To improve women entrepreneurship the government may increase the privileges and 

preferences for women during policy formulation.  

 It is learnt from this study that majority of women feel that entrepreneurship as a career 

affects one‟s family life. The government can popularize entrepreneurship as a career with 

flexible work arrangements.  

 The awareness about the various measures taken to promote entrepreneurship and train 

women in entrepreneurial activities which increase effectiveness and provide a reasonable 

income can be initiated. 

 Entrepreneurial traits and skills to meet changing trends and challenging global and local 

markets may be imparted as training which will make women entrepreneurs competent enough 

to sustain and be successful in business.  

 Entrepreneur‟s network must be encouraged. Women entrepreneur networks are major sources 

of knowledge about women‟s entrepreneurship and they are increasingly recognized as a 

valuable tool for its development and promotion. 

 

Conclusion 

 Entrepreneurship is one of the inevitable factors for economic development. To promote 

women entrepreneurs who would take to entrepreneurship as a career in utmost earnestness and 

sincerity is to ensure over all development. Entrepreneurship development will not be complete 

and inclusive without the development of women entrepreneurs. Women entrepreneurs face many 

obstacles which have to be overcome in order to give them access to the same opportunities as 

men. Women form a significant part of the population and have great capacity and potential to 

contribute towards overall economic development of any nation. Therefore, programs and policies 

need to be customized keeping in mind the challenges women entrepreneurs face. This will enable 

to encourage entrepreneurship as well as implement strategies which can help support 

entrepreneurial culture. Creating and highlighting the various initiatives to promote 

entrepreneurship among women will help remove certain challenges women entrepreneurs face. 

By empowering women through entrepreneurship development and taking necessary actions to 

remove the constraints they face will lead to overall inclusive development of the country.  
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