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Introduction
 Electronic commerce, commonly known as e-commerce or 
e-business consists of the buying and selling of products or services 
over electronic systems such as the internet and other computer 
networks.  The amount of trade conducted electronically has grown 
extraordinarily with widespread internet usage.  The use of commerce 
is conducted in this way, spurring and drawing on innovations in 
the electronic fund’s transfer, supply chain management, internet 
marketing,   and online transaction processing, electronic data 
interchange (EDI), inventory management systems, and automated 
data collection systems.  Modern electronic commerce typically 
used the World Wide Web at least at some point in the transaction’s 
lifecycle, although it can encompass a wider range of technologies 
such as e-mails as well.
 Online shopping is a form of electronic commerce where the 
buyer is directly only to the seller’s computer usually via the internet.  
There is no intermediary service.  The sale and purchase transaction 
is completed electronically and interactively in real-time such as 
Amazon.com for new books.  If an intermediary is present, then the 
sale and purchase transaction is called electronic commerce such 
as eBay.com.  Electronic commerce is generally considered to be 
the sales aspect of e-business.  It also consists of the exchange of 
data to facilitate the financing and payment aspects of the business 
transactions.
 A large percentage of electronic commerce is conducted entirely 
electronically for virtual items such as access to premium content on 
a website, but most electronic commerce involves the transportation 
of physical items in some way.  Online retailers are sometimes known 
as e-tailers and online retail is sometimes known as e-tail.  Almost 
all big retailers have electronic commerce presence on the World 
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Wide Web. Electronic commerce that is conducted between business is referred to as business-to-
business or B2B. Electronic commerce that is conducted between business and consumers, on the 
other hand, is referred to as business-to-consumer or B2C.  

Scope of E-Commerce 
 Home internet usage in India grew 19% from April 2006 to April 2007.  In April 2007 it became 
30.32 million and the e-marketer accepts that there will be 71 million total internet users in India 
by 2011.  India is showing tremendous growth in E-commerce.   Rival tradeindia.com has 7,00,000 
registered buyers and it has the growth rate of 35% every year which is likely to double in the year 
2008.indiamart.com claims revenues of Rs.38 crores and has a growing rate of 50 every year. It 
receives around 5,00,000 enquiries per month. Undoubtedly, with the middle class of 288 million 
people, online shopping shows unlimited potential in India. The real estate costs are touching the 
sky. The travel portals’ share in the online business contributed to 50% of Rs4800 crore online 
market in 2007-2008. The  travel portal MakeMyTrip.com has attained Rs1000 crores of turnovers 
which is around 20% of the total e-commerce market in India. Further, an annual growth of 65% 
has been anticipated annually in the travel portals alone.    

Early Development of E-Commerce
 The meaning of electronic commerce has changed over the last 30 years.  Originally, Electronic 
Data Interchange (EDI) and Electronic Funds Transfer (EFT). These were both introduced in the 
late 1970s, allowing business to send  commercial documents like purchase orders or invoices 
electronically.  The growth and acceptance of credit cards, automated teller machines (ATM) and 
telephone banking in the 198s were also forms of electronic commerce. 
 From the 1990s onwards, electronic commerce would additionally include enterprise resource 
planning systems (ERP), data mining and data warehousing. An early example of many-to-many 
electronic commerce in physical goods was the Boston Computer Exchange, a marketplace for 
used computers launched in 1982.

Future of E-Commerce in  India
 Today, we are talking about e-commerce progress level of India, the seventh-largest by 
geographical area, the second-most populous country and the most populous democracy in the 
world.  Indian e-commerce space percentage is getting higher as more and more online retailers 
enter the market. Although this level of entry in the e-commerce market is good form a long-term 
perspective, the challenge is that most entrepreneurs don’t    have the resources or capital to wait 
for years before they can get profits.  
 The past two years have seen a rise in the number of companies’ embracing e-commerce 
technologies and the Internet in India. Most e-commerce technologies and the internet in India. 
Most e-commerce sites have been targeted towards the NRI’s with Gift delivery services, books, 
Audio and videocassettes, etc.. Major Indian portal sites have also shifted towards e-commerce 
instead of depending on advertising revenue. The web communities built around these portal sites 
with content have effectively targeted to sell everything from ev3ent and movie tickets the grocery 
and computers.     

Cyber Laws in Inda- Legal and Regulatory Framework for E-Commerce
 The internet began with the connection of multiple and numerous computer networks, which in 
turn created new commerce, called “electronic commerce” (e-commerce) e-commerce changed a 
way of life of consumers. Due to this change, the government enacted an Act called information 
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technology Act-2001 . 
 India is only the 12th country in the world to have a legal framework for e-commerce promulgated 
as the ‘information Technology Act, 2001’. This Act effects consequential amendment in the 
Indian penal code, the evidence act, 1872, and the RBI Act, 1934, bringing all of them in line to the 
requirements of the digital transactions. This Act is also likely to affect the companies act, 1956 for 
facilitation e-governance and e-commerce in the country. 
 The Act seeks to address three areas:
• Enabling e-commerce(B2B and C2C)
• Enabling e-governance (G2C and C2G)
• Curbing cyber crime and regulating the online environment

Benefits to the Consumers
 The CCA has established the National Root infrastructure which would be used for digitally 
signing the certificates of all the certifying authorizes. Beginning February 2002, four Certifying 
Authority license has been issued to operate under  the Root. It is also setting up the National 
Repository to store all the certificates issued by all the CAs in the country as required under the 
Information Technology Act. 

Advantages of Cyber Laws
 The IT Act 2001 attempts to change outdated laws and provides ways to deal with cyber crimes. 
We need such laws so that people can perform purchase transactions over the Net through credit 
cards without fear of misuse. The Act offers the much-needed legal framework so that information 
is not denied legal effect, validity or enforceability, solely on the ground that it is in the form of 
electronic records.
 Given the growth in transactions and communications carried out through electronic records, the 
Act seeks to empower government departments to accept filing, creating and retention of official 
documents in the digital format. The Act has also proposed a legal framework for the authentication 
and origin of electronic records or communications through digital signature.      

E-Commerce Environment, Consumer Protection Problems, and Countermeasures 
 Online transactions are depending on the subject of market access. As the special environment of 
e-commerce, allowing trading to enter the market conditions was considerably relaxed. A subject 
through the relatively simple verification can become a member of certain trading platforms, and 
transactions.; the consumers can not determine his true identity. Man y other acts such as the network 
of online fraud, false advertising network, credit are low, consumers the right to damages and other 
problems are difficult to achieve because of   the trading of the main result of the uncertainty of 
identity. Therefore, protection of the rights of internet consumers the first problems is to ensure that 
online transactions to determine the identity of the subject. To bind parties to the transaction and 
for the protection of the rights of internet consumers and create basic conditions.   Online trading 
of credit evaluation system problems’-commerce as a business activity, credit is also the basis for 
their existence and development. On the one hand, e-commerce needs of the credit system, while 
the credit system is also likely among the first in the area of electronic commerce to achieve a 
wide range of applications and reflects its value. Because e-commerce on the strongest demand 
for the credit system, there is no credit system to support e-commerce stakes are high. In some of 
the existing online credit evaluation system for its role was only limited to the scope of its trading 
platform, but also did not form a society-wide credit evaluation and examination system, lack of 
enforcement. This makes the credit evaluation system greatly reduced the binding and the deterrent 
effect, also buy a lot of online infringement of the event source.        
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Conclusion
 The CII and NASSCOM reports and many other businesses have observed that there are some 
difficulties associated with the formation of online contracts in the present formulation of the IT 
Act. It is argued that legal enforceability of electronic contracts is open to challenge and legal 
jurisdiction of contracts involving international parties is not defined. The act is also silent on 
issued regarding taxation of electronic transactions. Customs duty for cross-border taxation, sales 
tax, etc. (indirect taxation) for goods and services delivered electronically are not spelled out. The 
jurisdiction of e-commerce transactions is also not clarified. They have also pointed out that there 
is no provision for dual-key pairs for individuals and businesses which can create some difficulties 
for confidentiality of e-transactions.  
 Effective policy framework has been outlined by the Indian government to bridge this gap. 
It has launched communi9ity information centers that provide broadband internet access to the 
population in the underdeveloped and underprivileged areas such as in the northeast and hill areas 
states. Newer, better and more effective methods of imparting education are evolving which will 
supplement traditional methods of teaching using books, classroom lectures and written exams on 
pen and paper.   
 Using modern technologies like multimedia, online training and testing, etc., the emphasis is 
shifting to computer-based training which used text, audio, visuals and animation in interactive 
as well as self-paced mode.  IT education could be   encouraged by facilitating the setting up 
of institutes for imparting such education, buy the way of tax incentives, etc. the government 
could partner with business houses to establish centers for IT training and education in a big way. 
Currently, 40 percent of  India’s population is illiterate and only 20 percent understand English. 
Since most of the content on the internet is   English or other foreign languages, a large portion of 
the content and applications is not accessible to a significant majority of the India population.  
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