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Abstract
It is well-known that traditional (offline) marketing strategies are already widely 
used by companies around the world and there are almost no new options for 
fostering competition. And here comes online marketing with almost unlimited 
possibilities and options. This paper focuser s on the growing importance of online 
marketing, including research of the state of the art through analysis of the data 
provided by numerous surveys. Does it contain a brief description of the online 
marketing itself, basic strategies on the internet nowadays and the answer to the 
question: How it is possible to get new customers while keeping the old ones?       

Introduction
 Marketing is carried out with the intent of reaching out to a 
maximum number of people in exchange of minimum cost. When 
the Internet was still in its formative years, marketing people used 
to depend on traditional media such as television, radio, handbills, 
billboards, newspapers, and magazines. Today, the Internet is a 
premium source for promoting your business. There has been a rapid 
rise in the number of internet users since last few years. Thus the 
Internet is the lucrative place to promote the business.   

What Is Marketing?
	 As	defined	by	the	American	Marketing	Association,	“marketing	
is the activity, set of institutions and processes for creating, 
communicating, delivering, and exchanging offers that have value 
for customers, clients, partners, and society at large.” Marketing 
changes the perspective of a person. There are two approaches to 
marketing:    
 
Traditional Marketing
Online Marketing
What Is Online Marketing?
 Online marketing relies on websites or emails to reach to the 
users and it is combined with e-commerce to facilitate business 
transactions. In online marketing, you can promote the products and 
services via websites, blogs, email, social media, forums, and mobile 
Apps. Online marketing is also termed as Internet marketing, Web 
marketing, or simply, OLM.  
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Difference between Traditional and Online Marketing
Traditional Marketing Online Marketing

It	is	difficult	to	measure.	You	cannot	know	
how many people read you’re advertising 
and how many took favorable action upon 
viewing it.

It is measurable. You can know the num-
ber of people who viewed the online 
advertise, and the number of ones who 
purchased the product.

It is not cost-effective. It is more cost-effective.
It is not so good for brand building. It	is	fast	and	efficient	for	brand	building.
In some way, it interrupts regular activities 
of users such as television advertises inter-
rupt the program you are watching; bill-
boards divert the focus of the driver, etc.

It is not interrupting. The user can attend 
online advertises as per his/her conve-
nience and preferences.

It may leave users’ queries unanswered as 
printing or narrating complete informa-
tion about the product or service may not 
always be feasible.

It can provide maximum information 
about the product or service, offers, and 
transactions.

 Online marketing is a widely practiced the strategy of advertising or promoting sales and name 
of the business. Wise use of online marketing strategies can take the business to unprecedented 
levels of success.   
 Market Research Business organizations need to set clear objectives and strong market 
understanding. To research the market, you can:  

Review your Website Traffic
•	 Review the Ad conversion rates.
•	 Review the queries asked by your existing customers.
•	 Identify the customers’ pain points that they post on various platforms such
•	 As yahoo answers, blogs, social media, and other sites.  Anticipate and compile a list of 

Frequently Asked Questions (FAQs) with their
•	 clear answers and align them to customers’ pain points.
•	 Include the fact sheet about a product if required. 
 Keyword Research Choosing a correct and relevant set of keywords can help design crisp 
and persuasive advertise for online marketing. Before accessing any keyword research tool, ask 
yourself: 
•	 What is the purpose of this web page?
•	 How clearly can I state the conversion event?
•	 Have I answered all the pain points that users might look for on this page? 
•	 Which phrases the users might enter while looking for a solution\
•	 Are my keywords relevant to the users’ intent?
 Web Analytics, The ultimate goal of analytics, is to identify actionable insights on a monthly 
basis which can help to make favorable changes to the website gradually. This in turn ultimately 
leads	to	strong	profits	in	the	long	term.				

Online Advertising 
 It is placing crisp, simple, and tempting Ads on the websites to attract the viewers’ attention and 
developing viewers’ interest in the product or service. 
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Mobile Advertising 
 It is creating awareness about the business and promoting it on smart phones that people carry 
with them inseparably.

Social Media Marketing
	 It	 includes	 creating	 profiles	 of	 your	 brand	 on	 social	 media	 platforms	 such	 as	 Google	 Plus,	
LinkedIn, Pinterest, Twitter, Facebook, etc. It assures that you remain connected to the existing or 
potential customers, builds awareness about the products and services, creates interest in and desire 
to buy your product, and interact with the customers on their terms and convenience.   

Email Marketing 
 You can interact with the customers to answer their queries using automatic responders and 
enhance the customer experience with your website. You can offer options such as signing-in to 
subscribe to your newsletter. You can make the emails catchy and crisp so that they don’t make 
recipients annoyed. Also, you can use selected best words in the subject line to boost the open rate.  

Content Marketing
 It includes creation and sharing of media and publishing the content to acquire and retain 
customers.  

Internet Forums 
 They are nothing but message boards of online discussion websites, where people posts messages 
and engage into a conversation. 

Market Reach
 It is the total number of people or households exposed at least once to a medium of Advertising 
in a given span of time.  

Advantages Of Online Advertising
•	 Internet access is easy and affordable. Today, the number of global internet users is almost 3 

billion. No other conventional advertising medium can bring such a huge audience for your 
products or services. 

•	 The Internet is capable of serving multimedia substance such as audio and video content 
apart from text and graphics. Multimedia advertisements are highly persuasive. 

•	 Internet by nature is interactive. It can provide a reliable platform for a smooth shopping 
experience for people. The conversion rate is high for compelling advertises. 

•	 No time or demographic constraints on delivering the online advertising.  
•	 Online advertising is promotional as well as informational.
•	 It brings speedy outcomes.
•	 It provides effective performance tracking.

Google
	 Google+	lets	you	upload	and	share	visuals.	Take	advantage	of	+1	and	Google+	circles.	This	lets	
you segment the customers accordingly and refrain those who may not be useful to your business. 
Follow others to learn contemporary trends. 
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Pinterest
 Pinterest is an emerging social media platform that allows you to showcase what you have to 
offer. You can create pinboards for your products and services and invite others to follow you. 
The pins on pinboards include a link to your website. Post attractive images of your products with 
specification	and	let	people	follow	you	freely.	

Twitter
 It lets you broadcast any update on the internet. Follow people or companies related to your 
business and gain followers in return. Use a hashtag to capture the audience who are not your 
followers.	Tweet	with	an	embedded	link	of	your	site	to	get	traffic	onto	it.			

Linkedin 
 It is the largest professional social marketing site to let you contact the other professionals 
related	to	your	field.	You	can	hire	or	get	hired	on	Linkedin.	You	can	explore	all	categories	and	
follow	people.	Invite	others	to	see	what	they	are	up	to.	You	can	build	a	strong	business	profile	to	
shine on it. You can encourage customers to a recommendation. It makes you appear more credible 
and trustworthy.    

Instagram 
 Instagram has devoted users. It lets you share pictures and videos with family and friends. It 
makes your business look interesting and innovative. On Instagram, you can post your content in 
the form of images.

Youtube
 YouTube is a video sharing website. You can upload and view a video. You can also comment 
on it. YouTube can help you immensely in building brand awareness in a quick span of time.

Social Media Marketing Tips
Plan: Build a plan to attract your targeted audience.
• Content: Ensure you are offering valuable, correct, and up-to-date information to the 

audience.  
• Blog: Develop a blog to post social media content, contests, and events.
• Links: Add great and worthy links that your audience may enjoy and learn from.  
• Quantify Results: Measure results to trace your efforts. Analyze which strategies you need 

to follow and which to turn off.  
• Track Your Competitors: It	provides	you	marketing	insights.	You	can	also	refine	strategies	

and keywords which are working for them and can work for you as well. 
• Keep Patience: Apply all efforts and keep patience. Social media results take time to reap 

the fruits.

Conclusions
 Online marketing offers an enormous amount of possibilities for companies. It is an evolving 
world which is why constant development of strategies is necessary. It is much easier for customers 
to	find	substitutes	from	competitors	on	the	internet	because	of	the	minimal	effort	a	person	has	to	
make to get to another website. Every internet page is full of different kinds of touch points as 
advertisements and offers which makes it hard for companies to guide potential buyers to a certain 
website	without	“losing”	them	through	their	way	of	the	internet.	
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 This is exactly why the fundamental understanding of consumers’ behavior is so important. 
Regardless	in	which	world	–	online	or	offline	–	customers	nearly	behave	the	same	way.	The	first	
step is always to catch customers’ attention. There are just different types of strategies which are 
used to get in touch with a certain target group. Which strategies are used at the end depends on 
the way potential buyers do behave and how a company can understand these actions. Nowadays 
it	seems	to	be	indispensable	running	a	business	without	any	online	presence	because	figures	show	
that the trend from consuming in shops goes in the direction of online consuming.       
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