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Abstract
 Online marketing is the practice of leveraging web-based channels to spread a 
message about a company’s brand, products, or services to its potential customers. 
The methods and techniques used for online marketing include email, social 
media, display advertising, search engine optimization, and more. The objective of 
marketing is to reach potential customers through the channels where they spend 
time reading, searching, shopping, or socializing online.

Definition
 Internet Marketing (also known as E-marketing, web marketing, 
or digital marketing) is an all-inclusive term for marketing products 
and services online – and like many all-inclusive terms, internet 
marketing means different things to different people.   
 “Marketing is a widely used term to describe the communication 
between a company and the consumer audience that aims to increase 
the value of the company or its merchandise or, at its simplest, raises 
the profile of the company and its products in the public mind.”  

Benefits of  Online Marketing
 By marketing on the Internet, you can overcome barriers of 
distance. You can sell goods in any part of the country without 
setting up local outlets, widening your target market. You can also 
build an export business without opening a network of distributors 
in different countries. However, if you want to sell internationally, 
you should use localization services to ensure that your products are 
suitable for local markets and comply with local business regulations. 
Localization services include translation and product modification to 
reflect local market differences.
 A key benefit of using online channels for marketing a business or 
product is the ability to measure the impact of any given channel, as 
well as how visitors acquired through different channels interact with 
a website or landing page experience. Of the visitors that convert into 
paying customers, further analysis can be done to determine which 
channels are most effective at acquiring valuable customers.

OPEN ACCESS

Volume:  6

Special Issue: 1

Month: October 

Year: 2018

ISSN: 2321-4643

Impact Factor: 3.122

Citation: 
Mohamed Nayeem 
Haqdar, H. &., and U. 
Ulageswaran. “A Study 
of Online Marketing.” 
Shanlax International 
Journal of Management, 
vol. 6, no. S1, 2018, 
pp. 164–168

DOI: 
https://doi.org/10.5281/
zenodo.1461339



165

SHANLAX
International Journal of Management 

http://www.shanlaxjournals.in

Online  Marketing  Tools
• Email Marketing
• Social Media Marketing
• Search Engine Optimization (SEO)
• Display Advertising
• Search Engine Marketing (SEM)
• A/B Testing & Website Optimization
• Content Marketing
• Video Marketing
• Marketing Analytics
• Marketing Automation
• Customer Relationship Management (CRM)
• Content Management System (CMS)

Online Marketing Advantages 
 Online marketing allows you to sell goods without setting up your online store selling through 
Internet marketing provides the flexible business opportunity with relatively low start-up costs, 
many small businesses advertise the traditional way but they are looking to expand & explore 
Internet marketing. 
 Internet marketing gives you tracking results; You can track the results of your advertising that 
will be illustrated in detailed graphics, It will give you traffic growth, leads and sales conversions 
from your marketing search campaigns  
 The online market  is personalized; i t allows you to tailor your message and ads based on your 
customer’s previous purchase history or preferences, Sending the customer a personalized e-mail 
has a far greater impact than sending a generic message to all your e-mail subscribers.  
 Internet marketing allows you to overcome the distance barriers; you can reach & sell to anyone 
in the world with  Internet access, You’re not limited to your local region, Internet marketing allows 
you to build the relationships, The social media is a great platform for engaging your customers in 
a two-way conversation. 

Online Marketing Dis-Advantages
 There’s more competition, Promoting your business online offers the international reach but not 
everyone uses the internet, You need to truly understand your target audience before you decide to 
market yourself online, The internet is constantly evolving & there’s a lot to learn, You may not 
know everything about Internet marketing.  
 There’s no personal interaction; Some customers enjoy the shopping experience of being in a 
store, There are shipping rates, Though some companies offer free flat rate shipping, it may come 
at a cost, The clothing store may offer free shipping but at a minimum of a $50 purchase    
If you do not like the item, you will want to return it or be refunded your money, it is tedious & 
It is prolonged since you would have to ship back the item and wait on the buyer to refund your 
payment. 
 Internet marketing can charge commission on every sale, Fees can vary from site to site, Before 
selling your products on the marketplace, make sure you understand the marketplace’s pricing 
structure and you have to see fees for selling.
Online stores may impose the restrictive terms & conditions regarding how you can communicate 
with the   customers; There may be marketplace limitations as to how your business can brand its 
online presence.   
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Uses of Online Business
 A small business might only need  on the e -mail address to communicate with their  client 
customers and suppliers electronically .other business must use to web-site conduct their entire 
business online  

The Online  Business  Used  to  Some  Benefits  they are
Promoting   Your Business
 One of the many advantages of online marketing is that you can market your business all the 
time. Online marketing has the advantage of selling and pitching your business or business products/
services without any time restrictions or geographical barriers. With users/consumers increasingly 
turning to the Internet for their buying products and availing services online marketing is the need 
of the hour.

Growth Opportunities
 A business with an established online presence enjoys the perks and benefits of being online, such 
as building a brand identity, gaining popularity and an audience that follows you. Unlike traditional 
marketing methods where opportunities lesser, online marketing has tremendous opportunities for 
growth. From your content going viral to establishing yourself as a credible source of information 
and knowledge, the opportunities to having an online presence are numerous.

Reaching to Your Audience
 It becomes easy to reach out to a wide audience. When you send out a message, you send out 
a message to the audience that is already following you, along with people who are searching for 
content you post. It is important to keep in mind keyword research and hashtags while marketing 
online.
 In traditional marketing methods, a business cannot reach audiences located miles away. 
However, in digital marketing, reaching out to a customer who is practically miles away is not at 
all a challenge.

Analyzing and Evaluating Every Action
 Unlike traditional marketing where businesses have to wait for days to analyze and evaluate 
their best performing marketing techniques and campaigns, online marketing makes it possible 
to evaluate every business action taken instantly. This is possible because as and when people 
start to engage with your campaign, you can track insights. These include your reach, traffic to 
website, likes, shares, etc. Running campaigns on Twitter and Face  -book can give you insights 
and analytics from within these applications itself!  

Better ROI
 When it comes to profit, businesses are keen to know and adapt every technique that helps them 
grow their business. This is possible by having an excellent online presence. It is as simple as 
getting maximum output from minimum investment. 

Driving Business Growth
 Online marketing is a great platform for all types of businesses. Even a small business which has 
just initiated online marketing can succeed by wisely planning online marketing strategies for their 
brand.
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Better Conversion
 Online marketing paves the way for better conversion rates. Getting leads for your online business 
is easier than traditional offline marketing. Highlight the pain points of your target audience and 
you will become your customer’s favourite. Reaching out to your targeted audience is much easier. 
It helps you generate more leads and improve your conversion rates with ease. The best part? All 
of this can be tracked using online insight, evaluation and tracking tools!

Learning Opportunity
 Online marketing enables a business, whether a start-up or a small business, to stay in the 
competition. No doubt the journey to be as successful as huge corporations will be difficult. But 
the opportunity it provides will be huge. For a start-up owner, this is an opportunity to experience/
explore from the large corporations and make your start-up succeed.

Some Statistics to Follow
Blogs
 Writing a blog is good an idea to market your small business. A Blog should be on a regular 
basis. It should be semantic, Interesting and Meaningful. Write at least 2 or 3 blogs in a week.

Email marketing
 Sending emails to existing and new clients quite cool and it also maintains a good relationship 
between you and your clients on a long term.

Face book Groups
 Join relevant groups and post images or articles related to your business.

Fan Page
 Create a fan page on Twitter, Face book, LinkedIn, Google+, etc. 

Google
 Make your business available on Google maps and Google+ to get your brand seen.

PPC Marketing
 Pay per click is also a good tactic. You have only to pay when someone clicks on the ad.   

Examples of Online Marketing 
 Some examples of online marketing campaigns include:
• Canon advertises for search keywords related to “photography” on Google, Yahoo, and Bing 

search engines to market their cameras to a relevant audience.
• Whole Foods collects email addresses on their website to advertise new products, sales, and 

events in their stores.
• Dove creates video advertisements and shares them with their audience on Face book, 

Twitter, and other social networks to promote favourable conversation about their brand and 
products

Importance of Online Marketing
 Online marketing is important because it aligns with the way consumers make purchasing 
decisions. Studies by analysts such as Gartner indicate that increasing numbers of consumers use 
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social media and research on the mobile Internet to carry out preliminary product and price research 
before making final decisions. Internet marketing enables you to build relations with customers and 
prospects through regular, low-cost personalized communication, reflecting the move away from 
mass marketing 

Conclusion
 On line marketing or Internet advertising or web advertising, is a form of marketing and advertising 
which uses the Internet to deliver promotional marketing messages to consumers. Consumers view 
online advertising as an unwanted distraction with few benefits and have increasingly turned to 
ad blocking for a variety of reasons. When software is used to do the purchasing, it is known as 
programmatic advertising.
 It includes email marketing, search engine marketing (SEM), social media marketing, many 
types of display advertising (including web banner advertising), and mobile advertising. Like 
other advertising media, online advertising frequently involves both a publisher, who integrates 
advertisements into its online content and an advertiser, who provides the advertisements to be 
displayed on the publisher’s content. Other potential participants include advertising agencies who 
help generate and place the ad copy, an ad server which technologically delivers the ad and tracks 
statistics and advertising affiliates who do independent promotional work for the advertiser.  
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