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Abstract
At a high level, digital marketing refers to advertising delivered through digital 
channels such as search engines, websites, social media, email, and mobile apps. 
It is the process of promoting a brand, product or service through the Internet. 
It is a brand scope includes email marketing, electronic customer relationship 
management and any promotional activities that are done via wireless media. 
Digital marketing targets a specific segment of the customer base and is interactive. 
Digital marketing is on the rise and includes search result ads, email ads and 
promoted tweets – anything that incorporates marketing with customer feedback 
or a two-way interaction between the company and customer. Digital marketing, 
digital-marketing is the evolution of marketing. It happens when majority or 
totality of a company marketing uses digital channels. As compared to traditional 
marketing, digital marketing refers to the use of methods and channels to get a 
proper understanding in real-time situations. This paper explains the digital 
marketing’s businesses opportunity to assess the performance and effectiveness of 
their marketing campaigns and make adjustments accordingly. 

Introduction
 Digital Marketing means advertising and marketing through 
internet which connects throughout the world. Internet marketing 
and online advertising efforts are typically used in conjunction with 
traditional types of advertising such as radio, television, newspaper 
and magazines. Digital Marketing is also known as Internet marketing, 
online marketing, web marketing or E-Marketing. It helps to reach 
to a specific segment; it maximizes the conversion ratio as compared 
to other marketing means. Digital Marketing is measurable; it is also 
useful to identify the buyer and seller easily and also this digital 
market builds the brand efficiently. It is the process of promoting a 
brand, products and services with internet. Its broad scope includes 
email marketing, electronic customer relationship management and 
any promotional activities that are done via wireless media. It also 
combines the technical and creative aspects of the World Wide Web 
such as advertising, designing, development and sales. 

Digital Marketing
 Digital marketing is the marketing of products or services using 
digital technologies, mainly on the Internet through digital device. 
Digital Marketing is also known as online marketing which widely 
reach the customer’s convenience and give immediate result
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 The term “digital marketing” has evolved from a specific term describing the marketing of 
products and services using digital channels –to an umbrella term describing the process of using 
digital technologies to acquire customers and build customer preferences, promote brands, retain 
customers and increase sales (Financial Times, lexicon.ft.com). Arferd rechard, 2018 says digital 
marketing may be seen as activities, institutions, and processes facilitated by digital technologies 
for creating, communicating and delivering value for customers and other stake-holders. We adopt 
a more inclusive perspective and define digital marketing as “an adaptive, technology-enabled 
process by which firms collaborate with customers and partners to jointly create, communicate, 
de-liver, and sustain value for all stakeholders”.1The adaptive process enabled by the digital 
technologies creates value in new ways in new digital environments. Institutions enabled by 
digital technologies build foundational capabilities to create such value jointly for their customers 
and themselves. Processes enabled by digital technologies create value through new customer 
experiences and interactions among customers. Digital marketing itself is enabled by a series of 
adaptive digital touch points encompassing the marketing activity, institutions, processes and 
customers. Significantly, the number of touch points is increasing by over 20% annually as more 
offline customers shift to digital technologies and “younger, digitally oriented consumers enter the 
ranks of buyers”(Bughin 2018).

Objectives of the study
•  To show what digital marketing means
•  To show the different kinds of digital marketing 
•  To show the various benefits of digital marketing 

Digital Marketing is divided into:
•  Email Marketing
•  Inbound Marketing
•  Display Advertising
•  Affiliate Marketing
•  Search Engine Marketing
•  Search Engine Optimisation 
•  Social Media Marketing

Digital Marketing devices
•  Digital devices
•  Digital platforms 
•  Digital media 
•  Digital data 
•  Digital technology  
 Inbound Marketing remains one of the most – if not the most – consistently effective types of 
Digital Marketing.
Some Inbound marketing as follows:\
•  Blogging
•  Content production
•  Lead generation
•  Follow-up emails and lead nurturing
•  Webinars
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Advantages of Digital Marketing
•  COST EFFICIENT: You can easily plan a successful online marketing strategy within your 

budget by the use of digital marketing that offers an inexpensive technique on advertising 
channels such as radio, TV and many more. It reaches out a large audience at a lower cost 
than compared to traditional marketing.

•  BETTER EXPOSURE: Reach numerous prospects by switching to a digital marketing 
campaign within a small investment. Be found where your audiences are looking for you. 
You will notice long-term result by using digital marketing.

•  SAVE TIME: Digital marketing provides real-time results within no time. Time is precious 
for all of us, so why waste even a nano second. Advantages of digital marketing offer you an 
opportunity to see the number of visitors to your site, what is the conversation rate, what is 
the peak trading time, how many subscribers have added you in a day or more. 

•  SOCIAL CURRENCY: Digital marketing gives you a chance to create engaging campaigns 
using different types of media. These campaigns can go viral on social platforms, passing on 
from one person to another, hence gaining social currency.

•  BRAND BUILDING: Brand building is what every business tries to accomplish and digital 
marketing helps develop your brand by promoting it on several platforms, the more viral 
your brand goes, the more reputation your brand will earn in the eyes of search engines as 
well as users. 

•  Measurable results.
•  Flexibility.
•  Reach bigger audience.
•  Low barrier to entry.
•  Increased conversion rates. 
•  Global reach.
•  Lower cost.

Specialized Areas of Digital Marketing 
 Digital marketing can also be broken down into more specialized area such as Web marketing. 
Email Marketing and Social Media Marketing. Web Marketing includes E-Commerce Web site, 
Affiliate Marketing Web sites, Promotional or Informative Web sites, online advertising on search 
engines and organic search engine results via search engine optimization (SEO).

Search Engine Optimization (SEO)
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Disadvantages of Digital Marketing 
 Online Campaigns can be copied
 Drowned by too much online Ad Clutter
 Digital marketing will not be taken seriously if not done professionally 
 Too much of competition
 Fraudulence

Conclusion
    Digital Marketing has the power to connect millions of people from around the world. Thus 
have the capabilities to bring your business to millions of your target market worldwide. Compare 
to the previous year’s digital marketing is rapidly increasing this is the best way to sell our 
product through the world. As technology is growing day by day, we have to grow along with the 
technology to achieve our objectives easily and efficiently. Overall, the web is best conceptualized 
as a developing marketing channel that transcends national boundaries and encompasses elements 
of informing, investigation, interacting, distribution, transaction, electing feedback and supporting 
through online. 
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